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Advantage India

2014E

Demand potential Innovation in Financing

Uzpum, populatomand s , A Collectiveeffort of financial Market size:
urbanisation offers a huge market houses and banks with retailers USD543
for organisedretail are providing strength to billion
consumers to go for durable
Increasing economiprosperity and products with easy credit
change in consumptiompattern "
drives retaildemand

_f

Advantage
India

Increasing investment Policy support

A FDI up to 100 per cent @lowed A Government is planning. to remove
under the automatic routdn cash & the old tax systems to simplify the tax
carry Wholesald calculation and avoid double taxation

in Indian retail

A Foreign retailersare entering into

Indian market to share a huge profit JLEY SEERE 2 SEIRE TR (SEU) 1

2010 b simplify the tax structure

Market size:
USD353
billion
SourceBusinesd/onitor international (BMI),India Retail Report Q3

2010, Aranca Research
Notes: E/sestimated figure for 2014
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